


Scalable Growth Engine - Designed for players, 
KOLs, and projects

SocialFi  Engagement - Bui ld communities, grow 
influence, and monetize activity through 
campaigns, quests and social mechanics.

Next-Gen Gaming Hub - Play Web2 & Web3 tit les, compete, and 
wager transparent ly with smar t contracts and no custodial r isks.

All-in-One Ecosystem - Gaming, AI Analytics & SocialFi  

AI-Powered Insights - Unique analytics combining on-chain 
and off-chain data to spot trends, discover projects and 
drive decisions.



Players and projects in Web3 face fragmented ecosystems, weak discovery, and poor incentives. 
Manual research dominates because the market is f looded with raw data and lacks rel iable analytics, 

while KOLs have no scalable ways to engage and monetize. There is no unif ied platform combining  
AI Analytics, Gaming, and SocialFi to make par ticipation eff icient and rewarding.

Lack of SocialFi  rewards 
leaves users without 
engagement incentives

Fragmented ecosystems 
force gamers and 
projects to use mult iple 
platforms

KOLs and creators lack 
scalable ways to monetize 
and grow communit ies

Raw data without trusted 
Analytics forces users 
into manual research



GAME HUB

Unif ied entr y point  for  Web2 & Web3 t i t les 
wit h automated results and s imple 
onboarding.



AI ANALY TICS

Transforms raw on-chain and off-chain data 
into act ionable insights for  players,  investors,  
and developers.



SOCIALFI 

Rewards community act iv i ty,  empowers KOLs,  
and gives projects scalable tools for  growt h.



AI Analy tics Center

Top web2 & Web3 Titles 



KOL & Project Interaction Hub



Socialfi Community space


Built-in Quick Games



Revenue Streams for Users



Quest-Based Engagement Program

Multichain Integration




B 2 B  I N F R A S T R U C T U R E  O N  D E M A N D 
Ve r s u s  p r o v i d e s  s c a l a b l e  i n f r a s t r u c t u r e  f o r  

p a r t n e r s  r u n n i n g  b e t a  t e s t s ,  g a m e  n i g h t s ,  o r  
s p e c i a l  e v e n t s ,  w i t h  d e d i c a t e d  d o m a i n s  a n d  

s t r e a m l i n e d  d e p l o y m e n t .

S O C I A L F I  E N G A G E M E N T  E C O N O M Y 
Q u e s t s ,  r e w a r d s  a n d  c r e a t o r  t o o l s  t h a t  
m o n e t i z e  c o m m u n i t y  a c t i v i t y ,  l e t  e v e r y  
u s e r  e a r n  b y  b e i n g  a c t i v e ,  a n d  g i v e  
p r o j e c t s  n e w  w a y s  t o  p r o m o t e  a n d  g r o w.

H O L I S T I C  E C O S Y S T E M  B U I LT  O N  T H R E E  P I L L A R S 
Ve r s u s  u n i q u e l y  c o m b i n e s  G a m i n g ,  A I  A n a l y t i c s  

a n d  S o c i a l F i  i n  a  s i n g l e  p l a t f o r m  d e l i v e r i n g  a  f u l l  
c y c l e  o f  p l a y  i n s i g h t s  a n d  m o n e t i z a t i o n  

u n m a t c h e d  b y  c o m p e t i t o r s .

L OW  E N T R Y  B A R R I E R  F O R  E V E R Y  U S E R 
A d d r e s s i n g  c r y p t o  b a r r i e r s  w i t h  u s e r- f r i e n d l y  
f e a t u r e s  l i k e  a c c o u n t  a b s t r a c t i o n  a n d  b u i l t - i n  
s w a p s .  N o n - c r y p t o  u s e r s  c a n  j o i n  w i t h  j u s t  a n  
e m a i l ,  w h i l e  We b 3  u s e r s  c a n  e a s i l y  c o n n e c t  t h e i r  
w a l l e t s .  

A I - P OW E R E D  A N A LY T I C S 
F i r s t - o f - i t s - k i n d  t o o l  a n a l y z i n g  o n - c h a i n  
d a t a ,  g a m i n g  a c t i v i t y ,  a n d  s o c i a l  t r e n d s  

t o  i d e n t i f y  o p p o r t u n i t i e s ,  p l a y e r  
p e r f o r m a n c e ,  a n d  e m e r g i n g  p r o j e c t s .

G A M E H U B  A S  E N T R Y  P O I N T 
C e n t r a l  h u b  f o r  p l a y e r s  t o  e n j o y  We b 2  a n d  
We b 3  t i t l e s ,  r a t e  a n d  r e v i e w  t h e m ,  e a r n  
r e w a r d s ,  a n d  p r o v i d e  v a l u a b l e  f e e d b a c k  f o r  
f u t u r e  i n t e g r a t i o n s .



Partners

Desktop app Mobile app

To p  We b 2  &  We b 3  G a m e s  I n te g ra t i o n   
S e a m l e s s  a c c e s s  to  t i t l e s  l i ke  L i c h e s s  
a n d  l e a d i n g  We b 3  g a m e s .

M i n i  G a m e s  fo r  q u i c k  f u n  
D e s i g n e d  fo r  fa s t ,  e n g a g i n g  
g a m e p l ay

S o c i a l F i  L aye r 
Q u e s ts ,  re w a rd s ,  a n d  c re a to r  to o l s  
t h a t  m o n e t i ze  c o m m u n i t y  a c t i v i t y.

E n g a g i n g  Q u e s ts  fo r  U s e r s   
C o m p l e te  d a i l y  t a s k s ,  i nv i te  
f r i e n d s ,  a n d  s t ay  a c t i ve  to  
c l i m b  t h e  l e a d e r b o a rd sA I  A n a l y t i c s 

O n - c h a i n  a n d  o f f- c h a i n  d a t a  i n s i g h ts  
fo r  p l aye r s ,  p a r t n e r s ,  a n d  i nve s to r s .

O w n  I n f ra s t r u c t u re    
A u to m a te d  m a tc h  c re a t i o n  v i a  Ve r s u s  
s e r ve r s  o r  D eve l o p e r  A P I . NumbersLatest traction

25K+ TelegramL owe r i n g  B a r r i e r s  to  E n t r y    
U s e r- f r i e n d l y  o n b o a rd i n g  c o m p a re d  
to  t y p i c a l  c r y p to  p l a t fo r m s . 250K+ Registered users

25K+ Mont ly  act ive  users

50+ Par tner  companies



Phase 1  

Comprehensive market research


Launch of  t he off ic ia l  website


Socia l  media launch and 
engagement


Preparat ion of  product 
documentat ion


Phase 2

Init ia l  product design


Beginning of  p latform development


Creat ion of  a Proof of  Concept 
appl icat ion


Launch of  off ic ia l  beta tests


Release of  t he mobi le mini-app

Community engagement growt h


Launch of  t he main Versus platform


Establ ishing par tnerships wit h 50+ 
Web3 projects


Expansion of  t he ecosystem pi l lars:  
Gaming,  AI ,  and Socia lF i

Phase 3


Private round


Ongoing platform development and feature upgrades


Market ing campaigns across Web2 & Web3 channels


Launch of  t he ambassador and KOL programs


Expansion of  B2B par tnerships (gui lds,  publ ishers,  
and studios)


Phase 5
Publ ic  round


Off ic ia l  token l ist ing


Organizat ion of  tournaments and events wit h 
par tners,  KOLs,  and espor ts teams


Development of  mult ip le revenue streams 
across B2B and B2C models


Introduct ion of  premium subscr ipt ions and 
programs for  users


Phase 4 (current)



mailto:contact@versus.app
https://t.me/versus_community/
https://x.com/0xVersus
https://t.me/versus_announcements/
https://versus.app/
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