
Thinkibility – 29 Day Challenge 

Day 25 – Thinkibility 
 

Thinkibility is about the agility and skill in thinking. A biological approach to thinking, where it is 

assumed that thinking takes place in and environment and the characteristics of the 

environment influences the end results. Thinkbility is concerned with describing ways to create 

environments that lead to "fruitful" end results.  

Thinkibility regards methods and tools like lateral thinking, brainstorming, TRIZ, biomimicry as 

subsets. 

The action part of thinking is highlighted - thinking is something we do.   

Blog Posts 

Art 

Seeing Logic Bubbles 

Sunken Office 

Trick your Mind and Challenge the Way you perceive 

Hack your Education 

Crowd Research 

Empathy and Design Thinking 

 

 

 

http://thinkibility.com/2014/07/25/art-thinkibility-boost/
http://thinkibility.com/2013/11/07/seeing-logic-bubbles-thinkibility-nibble/
http://thinkibility.com/2014/02/02/sunken-office-thinkibility-nibble/
http://thinkibility.com/2014/10/13/trick-your-mind-and-challenge-the-way-you-perceive/
http://thinkibility.com/2013/10/16/hack-your-education/
http://thinkibility.com/tag/crowd-research/
http://thinkibility.com/2013/03/26/empathy/


Thinkibility – 29 Day Challenge 

Day 25 – Thinkibility 
 

Rearrange things! 

The way a museum arranges its objects influence the way we experience and think about the 

artworks that are displayed. Choose something else and think about how the rearrangement 

might influence your experience and thinking. 

 

You can explore what it would mean to change things like: 

 the way food is displayed in your local shop 

 the seating arrangements in a local restaurant, café, or pub 

 a display in a museum 

 your view from your office 

 the arrangements of books in a bookshop, at home or at work 

 the order of events in your favourite novel 

 the order of dishes served at a three course meal 

Focus on how whether the rearrangement would result in any changes in the way to think and 

experience the meal, work, the visit to the museum. . . 

 

 


