
The gutsy 
creative agency

©
 2

02
5 

St
ud

io
LR

Drinks Creds



StudioLR is the gutsy creative 
agency. We’ve been grabbing 
people’s insides and making 
them interesting since 2004.

‘Guts’ means two things to us – substance 
and standout. From strategy through  
to execution, we work with ambitious 
leaders and marketers to build brands  
and campaigns that stand the test of time.

If you work with us, you can expect us  
to get our hands dirty – poking around, 
asking questions until we get to the heart  
of what makes your destination special. Then 
you can expect big, bold, attention-seeking 
ideas that get you noticed and remembered. 

We are a completely independent, founder-
run business. With no holding company 
priorities to compete with, we’ve managed 
to stay true to our high standards and 
ambitions for over 20 years. 

We have an extensive portfolio of work  
with global drinks brands – helping refine, 
define and promote brands, and boosting 
volume and value. 
 
We’ve won countless national and 
international awards, including D&ADs, 
Marketing Society Golds, a Transform Europe 
Award, and the Grand Prixs and Chairman’s 
Awards at the Scottish Design Awards.

Who the LR we?

StudioLR is the gutsy creative 
agency. We’ve been grabbing 
people’s insides and making 
them interesting since 2004.

From strategy through to execution, we 
work with ambitious marketeers and leaders 
to build standout brands and campaigns.

If you work with us, you can expect us to 
get our hands dirty – poking around, asking 
awkward questions until we get to the heart 
of your organisation. Then you can expect 
big, bold, attention-seeking ideas that get 
you noticed and remembered. ‘Guts’ means 
two things to us – substance and bravery.

We are a completely independent, founder-
run business. With no holding company 
priorities to compete with, we’ve managed 
to stay true to our high standards and 
ambitions for the last 16 years. 

We’ve won countless national and 
international awards, including D&ADs  
and Marketing Society Golds. We were 
named the Marketing Society Scotland’s 
SME Agency of the Year 2020 and 2019. 
We’re proud of our team, our work and  
the impact we give our clients.

Who the LR we?

SME Agency of the Year 
2020 & 2019

Employer Brand of the Year
2020 
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SME Agency of the Year
Two-time Winner

Employer Brand of the Year
Winner

StudioLR is the gutsy creative 
agency. We’ve been grabbing 
people’s insides and making 
them interesting since 2004.

From strategy through to execution, we 
work with ambitious marketeers and leaders 
to build standout brands and campaigns.

If you work with us, you can expect us to 
get our hands dirty – poking around, asking 
awkward questions until we get to the heart 
of your organisation. Then you can expect 
big, bold, attention-seeking ideas that get 
you noticed and remembered. ‘Guts’ means 
two things to us – substance and bravery.

We are a completely independent, founder-
run business. With no holding company 
priorities to compete with, we’ve managed 
to stay true to our high standards and 
ambitions for the last 16 years. 

We’ve won countless national and 
international awards, including D&ADs  
and Marketing Society Golds. We were 
named the Marketing Society Scotland’s 
SME Agency of the Year 2020 and 2019. 
We’re proud of our team, our work and  
the impact we give our clients.

Who the LR we?

SME Agency of the Year 
2020 & 2019

Employer Brand of the Year
2020 
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Building a premium drinks brand?
Watch our webinar

https://vimeo.com/1084895733


Trusted by…



Core skills

Razor-Sharp Strategy Cut-Through Creative On-Point ProductionFacilitation & Engagement

Uniting teams and  
gleaning insights.
• Workshops and questionnaires
• Stakeholder sessions 
• Ideation sessions 
• Training sessions 
• Brand audits

Big ideas for brands  
and campaigns. 
• Visual and verbal identity 
• Campaign development 
• Art direction 
• Copywriting 
• Guidelines

Refining and defining  
brand positioning. 
• Strategy and story 
• Brand articulation 
• Key messaging 
• Tone of voice 

Crafted execution  
across every channel. 
• Brand rollouts 
• Integrated campaigns 
• �Shoot management and direction
• Content production
• �Writing, design and artwork 

for print, digital, motion and 
experiential
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Why StudioLR?

Global D&AD Award Winners for 
Writing for Brands and Identity Design.

Over 60 national and international 
awards for creativity and effectiveness.

StudioLR is the gutsy creative 
agency. We’ve been grabbing 
people’s insides and making 
them interesting since 2004.

From strategy through to execution, we 
work with ambitious marketeers and leaders 
to build standout brands and campaigns.

If you work with us, you can expect us to 
get our hands dirty – poking around, asking 
awkward questions until we get to the heart 
of your organisation. Then you can expect 
big, bold, attention-seeking ideas that get 
you noticed and remembered. ‘Guts’ means 
two things to us – substance and bravery.

We are a completely independent, founder-
run business. With no holding company 
priorities to compete with, we’ve managed 
to stay true to our high standards and 
ambitions for the last 16 years. 

We’ve won countless national and 
international awards, including D&ADs  
and Marketing Society Golds. We were 
named the Marketing Society Scotland’s 
SME Agency of the Year 2020 and 2019. 
We’re proud of our team, our work and  
the impact we give our clients.

Who the LR we?

SME Agency of the Year 
2020 & 2019

Employer Brand of the Year
2020 
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Kirsteen Beeston 
Head of International Malts

“�StudioLR are a true extension 
to our team, time after time 
developing brilliant creative 
and helping us to build 
brands that resonate with 
consumers internationally.”  
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Uniting stakeholders 
We have years of experience uniting 
stakeholders behind a common 
vision and gleaning insights from 
diverse teams. We’ve led creative 
strategy workshops with people 
from all walks of life – from exec 
teams and boards, to distillery  
teams, market teams, ambassadors, 
bar tenders, art curators and  
tour operators. We’re comfortable  
in complex client landscapes,  
and we know how to navigate  
the process to get the best result.

Big brand thinking
Brand strategy and identity 
development experience 
from both sides of the 
fence – working with huge 
global organisations with 
comprehensive portfolios 
and creating standout  
brands for independent 
challengers. We have  
vast experience building  
on existing brands,  
and creating new ones.

Stand-out campaigns
We’ve produced high-impact, 
integrated campaigns across 
all sorts of media for all sorts  
of audiences. We understand 
how to anchor the campaign  
idea to the brand strategy.  
And how to translate it across 
all touchpoints, with top 
quality production across 
digital, film, outdoor, print, 
radio and experiential.



Selected 
experience
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Lagg Single Malt
A New Way To See Whisky

Brand development and Integrated brand 
campaign for Lagg distillery on the Isle of 
Arran. While many distilleries are turning 
200, with stories set in the past, Lagg is 
young enough to embrace life’s contrasts 
– and see things differently.



Island Population 212 
(including this 5)

MADE BY A  
TINY ISLAND 
COMMUNITY
Population: 212

Jura Whisky
Community Spirit

An easy-going single malt that’s perfect for 
sharing – made for sociable drinkers who love 
spending time together. Together, we’ve built 
a warm, welcoming brand that aims to bring 
people together – from strategy and identity 
development through to guidelines, shoots, 
point of sale, and social content.

Marketing Society Award Winner



Fettercairn
A Taste of Imagination

A premium single malt made for curious 
whisky lovers – people who love to try 
something new, and choose to drink better, 
not more. Together we’ve elevated the 
brand with a refined visual identity, new 
tone of voice, global guidelines, templates, 
photography and film.

Fettercairn Brand Guidelines  |  18
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Brand LockupThis is our primary lockup for above-the-line 

and below-the-line consumer communications. 

It carries the brand line, which embodies the 

philosophy of Fettercairn and all that we do.

A few basic rulesAlways allow space around our logo and try to 

keep it above the minimum size indicated for 

print and screen.

Brand Lockup

Logos 

Brand Lockup

Reversed Brand Lockup

Safe area 
Based on the height of the unicorn at the centre of the Fettercairn logo. Minimum size The minimum width for  all versions is 30mm. For screens it’s 150px.
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50% tint

Light Copper

10% tint

Copper

Copper

Can be used in any direction

Can be used in any direction

Teal Gradient Background

Copper Gradient Detail

Copper Patina Detail

Colour

Backgrounds and Details

These assets are photographic.
Available on Bynder.

Backgrounds
Using gradients and backgrounds add depth, light and 

warmth to our brand materials.Teal Gradient BackgroundBrings a sense of light and space and should be used as a 

background element. The gradient can run in any direction 

and is made up of the tints of teal shown.Tropical Leaves BackgroundThere is a bank of light shadow backgrounds 

available depicting tropical leaves in sunlight.

Details
Use these elements as thin strips or frames in our brand materials. 

They can be helpful to draw attention to content or add a finishing  

touch to a design.
Copper Gradient DetailWe may in some instances want to mimic the effect of copper foil, 

use the angled gradient shown made up of our copper and light 

copper colours.
Copper Patina DetailA series of images depicting the patina effect on our stills. Please 

only use the images supplied to capture this effect. This effect is 

currently used in our packaging.

Tropical Leaves Background
These assets are photographic.
Available on Bynder.

Colours and gradients will appear differently 

depending on materials, always see a printed 

proof or print test where viable.
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Our colours have specific uses
Use the guidance opposite to get a feel for where 

and when to use certain colours or combinations. White and TealThese are our main colours and should be used most often. 

Lots of white, accented with teal should be apparent across 

our brand communications to create a sense of light and 

space.

GradientsThe teal gradient should be used as a background to create 

a sense of light and space in our communications. Only use 

the copper gradient as a detail, thin strip or frame.

AccentsThese should be used very sparingly. They are good paired 

with imagery depicting liquid or as a punchy accent colour 

for text. The patina texture is best used in thin strips to add 

texture and vibrancy.

Black and NeutralsThese help to hold everything else together and should 

be used for functional page elements such as body text 

or keylines. Very light tints of black may be used as a 

background colour.

Master Brand Palette

Colour
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Powerpoint Templates

Activation & Assets

Basic templates covering various slide types. Available to download on Bynder.

This	is	an	example	subtitle	

THIS	IS	AN	EXAMPLE	OF	A	PRESENTATION	TITLE	–	DUMMY	TEXT	

This	is	an	example	of	an	introduction	paragraph:	

• Standard	bullet	point	• Standard	bullet	point	

Example	of	a	standard	content	slide	

12	

THIS	IS	AN	EXAMPLE	OF	A	PRESENTATION	TITLE	

This	is	an	example	subtitle	

THIS	IS	AN	EXAMPLE	OF	A	PRESENTATION	TITLE	–	DUMMY	TEXT	
This	an	example	subtitle	

This	is	an	example	of	an	introduction	paragraph:	

• Standard	bullet	point	• Standard	bullet	point	

*This	is	space	for	additional	information	or	caveat	text	

	

Example	of	a	standard	content	slide	

10	

This	is	an	example	subtitle		

THIS	IS	AN	EXAMPLE	OF	A	PRESENTATION	TITLE	

This	is	an	example	subtitle		

THIS	IS	AN	EXAMPLE	OF	
A	PLAIN	TITLE	SLIDE	–	USE	WITH	CUTOUTS			

This	is	an	example	of	an	introduction	
paragraph:	

• Standard	bullet	point	• Standard	bullet	point	

Example	of	a	two	column	
content	slide	

14	

0	

1	

2	

3	

4	

5	

6	

Category	1	 Category	2	 Category	3	 Category	4	

Chart	Title	

Series	1	 Series	2	 Series	3	



Tamnavulin
Single Malt Double Flavour

An accessible single malt made for savvy 
drinkers who want more for their money. With 
every drop matured in two different casks, 
each bottle balances two distinct flavour 
influences. Together, we built a standout brand 
from strategy and message development to 
identity refresh, guidelines, templates, shoots, 
campaigns and content.

SINGLE MALT

DOUBLEFLAVOR

SINGLE MALT

DOUBLEFLAVOR



‘Hot Trend Brand’

Cushiedoos Tonic Water
Superior By Nature

Cushiedoos are Scottish wood 
pigeons. Famously fussy, when they 
get together, that’s it for life. They’re 
made for each other. Like this tonic 
is for gin. An indie brand with a bit 
of attitude, Cushiedoos knows it’s 
the better half in the relationship 
(with more than a dash of humour).



Straight from the source.

Every drop 
is purified by 
six waterfalls.

Arran Single Malt
Straight From The Source

Arran is an impeccably pure single 
malt – made for drinkers who don’t 
compromise. Dedicated to doing 
things properly, it’s an independent 
brand with an understated confidence 
and transparency. Together, we’ve 
developed the brand’s positioning, 
tone of voice and campaigns.

Distillery Manager:

Straight from the source.

Distillery Tour Guide:

Straight from the source.



Andy@StudioLR.com

07966 926 459

Jen@StudioLR.com

07701 255 887

Shout if you 
want to stand out
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